Exhibits

Metal art exhibitions
with or without sales.
Mix of juried and all-
member shows

Educational

MBMAG ACTIVITIES

Wil

&

Workshops

Our workshops teach
members
metalsmithing
techniques and may be
taught in-person,
online, or a hybrid of in-
person and online

Vendor Events

Volunteer Time
Spent Per
Activity (%)

Gatherings

All member annual
summer & winter

parties

Swaps

Lectures

Lecturesarein-
person or online
2 hour events
where we bring in
an artist or
gallerist

Field Trips

Pop-Up Sales

Outreach

Teach metal art skills to
the community

Vendor sales &
demonstrations. One
day vendor events to
sell and/or
demonstrate their
wares to members

Organized dates to
swap tools, stones,
findings, et cetera
with other
members

Metal art related
field trips

One day sales
events for
members to sell
their art



MBMAG ACTIVITY PURPOSE AND RESOURCES
How Each Activity Furthers Our Exempt Purposes
and the

% of Volunteer Time Spent on Each Activity

Exhibits
=10)74

Stimulates and assists the
development,
understanding,
acceptance and
appreciation of the metal
artsasatrue art

Educational Outreach

Workshops

30%

Assists the
development of metal
art techniques to
further the
development of metal
artists

Vendor Events

Gatherings Lectures
10% 3%

Provides the Furthers
required General education and
Meetings of the increases

awareness of
the metal arts.

Corporation.
Winter party
features guest
artist lecture as
learning
opportunity.

Pop-Up Sales

Field Trips

2%
Stimulates and assists in
the development,
understanding,
acceptance and
appreciation of the metal
artsasatrue art with
attainable skills.

1%
Introduces members
to new metalsmithing
tools and techniques
and provides them
opportunity to obtain
tools and supplies
locally.

1%
Helps raise local

awareness of
metal as art.

Helps members
via no-cost way to
alter their
inventory of
supplies.

1%
Broadens
member
awareness of
local metal art
museums, tool
makers, artists,
and venues.



ACTIVITY DETAILS

Where Held, Who Organizes, How Funded, and the
% of Overall MBMAG Expenses Spent on Activity

Exhibits

20%
Held at local galleries &
museums.

Conducted by the Exhibit
Committee.

Funded by exhibitor fees
and supplemented as
needed by member fees.

Educational Outreach

5%

Workshops
(0)74
Held at local metal art
studios, community

rooms, libraries, other
free spaces, or online.

Organized by board
members, other
members, and guest
teachers.

Funded by student
fees and
supplemented as
needed by member
fees.

Vendor Events
14

Gatherings
3%
Held at local
venues. Held via
Zoom during
height of
pandemic.

Organized by
board members,
other members,
and guest
speakers.

Funded by
member fees.

Lectures
2%

Held at local metal

art studios,
community
rooms, libraries,

other free spaces,

and online.

Organized by
member
volunteers and
local and visiting
artists.

Funded by in-kind
donations and
member fees.

Pop-Up Sales
1%

Field Trips
(0)74

Held at quild events,
museums, galleries,
schools, markets,
community fairs, etc.

Organized by member
volunteers.

Funded by member fees
and donations.

Held at local metal art
studios, community

rooms, libraries, other
free spaces, or online.

Organized by member
volunteers and invited
vendors.

Funded by in-kind
donations and
member fees.

Held at local metal
art studios,
community
rooms, libraries,
or other free
spaces.

Organized by
member
volunteers.

Funded by in-kind
donations and
member fees.

Held at local
businesses.

Organized by
member
volunteers.

Funded by in-kind
donations and
member fees.

Held at local
museums, artist
studios, galleries,
tool makers, and
artist spaces.

Organized by
Board Members
at Large and
member
volunteers.

No funding
required.



